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Programme specification 
 
 

 1. Overview/ factual information 

Programme/award title(s) 

 
Bachelor of Science 

Honours in Business Administration 
Pathway Entrepreneurial Management 

Pathway Marketing 
Pathway International Business & Finance 

Pathway Tourism 
 

Teaching Institution  Anatolia American University-ULE (AAU) 

Awarding Institution The Open University (OU) 

Date of first OU validation 2025 

Date of latest OU 
(re)validation  

Next revalidation 2027-28 

Credit points for the award 480 
 

UCAS Code N/A 

HECoS Code N/A 

LDCS Code (FE Colleges) N/A 

Programme start date and 
cycle of starts if appropriate. 

 
Fall 2025 

Regular entry: September each year 
Regular annual cycle ends: mid-June 

Students may enter in January as well 
 

Underpinning QAA subject 
benchmark(s) 

 
 

a. https://www.qaa.ac.uk/docs/qaa/sbs/sbs-
business-and-management-
23.pdf?sfvrsn=8370a881_10  

 
b. https://www.qaa.ac.uk/docs/qaa/subject-

benchmark-statements/subject-benchmark-
statement-events-leisure-sport-
tourism.pdf?sfvrsn=c339c881_11 
 

Other external and internal 
reference points used to 

inform programme outcomes. 

 
 

N/A 
 

https://www.qaa.ac.uk/docs/qaa/sbs/sbs-business-and-management-23.pdf?sfvrsn=8370a881_10
https://www.qaa.ac.uk/docs/qaa/sbs/sbs-business-and-management-23.pdf?sfvrsn=8370a881_10
https://www.qaa.ac.uk/docs/qaa/sbs/sbs-business-and-management-23.pdf?sfvrsn=8370a881_10
https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-events-leisure-sport-tourism.pdf?sfvrsn=c339c881_11
https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-events-leisure-sport-tourism.pdf?sfvrsn=c339c881_11
https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-events-leisure-sport-tourism.pdf?sfvrsn=c339c881_11
https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-events-leisure-sport-tourism.pdf?sfvrsn=c339c881_11
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For apprenticeships, the 
standard or framework 
against which it will be 

delivered.  

 
 
 
 

Professional/statutory 
recognition N/A 

For apprenticeships fully or 
partially integrated 

Assessment.  
N/A 

Mode(s) of Study (PT, FT, DL, 
Mix of DL & Face-to-Face) 

Apprenticeship 
PT, FT, Face-to-face 

Duration of the programme 
for each mode of study 

FT 4 years, PT 10 years max 

Dual accreditation (if 
applicable)  

Date of production/revision of 
this specification Spring 2025 
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Please note: This specification provides a concise summary of the main features 
of the programme and the learning outcomes that a typical student might 
reasonably be expected to achieve and demonstrate if s/he takes full advantage 
of the learning opportunities that are provided.  
More detailed information on the learning outcomes, content, and teaching, 
learning and assessment methods of each module can be found in student 
module guide(s) and the students handbook.  
The accuracy of the information contained in this document is reviewed by the 
University and may be verified by the Quality Assurance Agency for Higher 
Education. 
 
2.1 Educational aims and objectives 
 
The programme contributes to the AAU mission, by providing to a diverse student body, a high 
quality, skilled-based and student-centered business education. It offers the following four (4) 
pathways: International Business & Finance, Entrepreneurship, Tourism, and Marketing. The 
primary goal is to offer the right quality of educational environment to our enrolled students. We 
continuously evaluate internal and external parameters and developments and we may revisit 
this decision of the available pathways in the future. 
 
The main aims and objectives of the programme are: 

● Develop students' understanding, knowledge, skills, abilities, competencies, and values 
and where possible experience relevant to the field of Business Studies. 

● Encourage students' intellectual curiosity and broaden their knowledge horizons. 

● Enable students to respond to international developments while ensuring their impact 
on the business community in Greece and SE Europe. 

● Provide education linked to a range of career opportunities in the Business sector 
through a programme that combines both theory and practical application of skills. 

● Develop the intellectual capacity of students and enhance their research skills and 
entrepreneurship, enabling them to continue their academic studies or to be employed in 
appropriate positions in the field of their choice. 

● Enable students to understand the theories, policies and practices of the business world. 

● Equip students with the knowledge and skills needed to become productive citizens. 

 
 

2.2 Relationship to other programmes and awards 
 
(Where the award is part of a hierarchy of awards/programmes, this section describes 
the articulation between them, opportunities for progression upon completion of the 
programme, and arrangements for bridging modules or induction) 
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The programme BSc (Hons) in Business Administration does not have an official relationship to 
any other programme or award. Nevertheless, the programme is designed and based in the 
educational experience that the Institution has gained over the years and in consultation with 
board members of the Federation of Industries of Northern Greece (FING), the Exporters’ 
Association of Northern Greece (SEVE), Deloitte Greece (DT) and executives from the largest 
banks in Greece.  In addition, our engagement with the tourism and hospitality industry has 
brought a new set of professional bodies on campus, such as SETE, Hotel Associations or the 
Thessaloniki Convention Bureau to name a few. FING and SEVE were very clear with regards of 
businesses for well-trained individuals that could help staff companies in an increasingly 
competitive environment.  Their input was taken into account in the development of the 
programme as a whole. 

 
2.3 For Foundation Degrees, please list where the 60 credit work-related learning takes 
place. For apprenticeships an articulation of how the work based learning and 
academic content are organised with the award.  
 
N/A 
 

 
2.4 List of all exit awards 
 
 
AAU offers the following awards to its students: 

● Those completing the first year of the OU validated programme (level 4) is entitled to a 
certificate 

● Those completing the second year of the OU validated programme (levels 4-5) is 
entitled to a diploma 

● Students who complete 300 credits (120 at Level 4, 120 at Level 5, 60 at Level 6 
excluding the two Senior Thesis (Mgmt 322 & Mgmt 323) modules are entitled to 
receive a BSc Ordinary in Business Administration  

● Or transfer to BSc (Hons) in Business Administration   
 

Students who complete 360 credits (120 at Level 4, 120 at Level 5, 120 at Level 6 including the 
two Senior Thesis (Mgmt 322 & Mgmt 323) modules are entitled to receive a BSc (Hons) in 
Business Administration (360 Credits)  
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3.  Programme structure and learning outcomes 
(The structure for any part-time delivery should be presented separately in this section.)  
 

 
Degree Requirements 

Enhancement modules 
 
These modules ensure that students receive a well-rounded, skills-based education and may 
include modules that enhance knowledge and skills in their subject area. Employers look for 
candidates who can analyze information, collaborate and adapt. The Enhancement modules 
equip students with highly desirable skills that maximize their learning experience and 
enhance both personal and professional growth, preparing them to navigate an ever-changing 
world. As part of their co-curricular studies, students are expected to master foundational 
skills that: 
 

Develop Critical Skills 

The Enhancement module build essential skills like critical thinking, communication, 
problem-solving, and analytical reasoning. 

Encourage Interdisciplinary Thinking 

By taking modules in sciences, humanities, and social sciences, students learn how different 
fields connect, making them more adaptable and innovative thinkers. 

Boost Career Readiness 

Employers look for well-rounded candidates who can analyze information, collaborate, and 
adapt—skills reinforced through general education modules. 

Promote Lifelong Learning 

These modules expose students to new subjects they might not have explored otherwise, 
helping them become more curious and engaged learners. 

 
a. Eight (8) credit bearing enhancement modules 

 
● Mathematics 101 Finite Mathematics 
● English 102                       Composition II 
● Computer Science 101 Introduction to Computing  
● English 204  Business/Professional Communication 
● Philosophy 101  Introduction to Philosophy and Critical Reasoning 
● History 120  The modern world 
● Politics 101  Contemporary Politics 
● Psychology 101  Introduction to Psychology 

 
a)   Eight (8) non-credit bearing enhancement modules 
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Students are required to attend eight (8) Enhancement Modules (not credit bearing), including 

one (1) Free Elective Module. Compulsory modules of one concentration can be chosen as 

Enhancement Modules for the other concentrations.  

• English 101 Composition I 
• Nutrition 130: Fundamentals of Human Nutrition 
• Art 120: Art Appreciation: Principles of Design 
• Art 130 Introduction to Photography, from the analog to digital era 
• Philosophy 203: Ethics 
• Computer Science 306: Advanced Web Development 
• Computer Science 312: Database Management Systems  
• Computer Science 325: Distributed Applications  
• Computer Science 412: Object Oriented Design Patterns  
• Computer Science 422: Advanced Database Systems  
• Computer Science 450: System Analysis and Design  
• Practicum 300: Practicum 
• Business 398: Undergraduate Internship in Business 
• Business 399: Global Competitiveness Practicum 
• Economics 242: Applied Managerial Economics 
• Finance 400: Seminar in Finance 
• Marketing 202: Services Marketing 
• Marketing 212: Sales Management  
• Marketing 302: Corporate Social Responsibility 

 
Programme Structure- Enhancement modules 

 

Compulsory Enhancement 
modules 

Credit 
points 

Optional 
modules 

Is module 
compensatable? 

Semester 
offered 

● Mathematics 101: Finite 
Mathematics  

● English 102:            
Composition II 

● Computer Science 101: 
Introduction to Computing  

● English 204: 
Business/Professional 
Communication 

● Philosophy 101: 
Introduction to Philosophy 
and Critical Reasoning 

● History 120:  The modern 
world 

● Politics 101: Contemporary 
Politics 

15 
 
 
15 
 
 
15 
 
 
15 
 
 
15 
 
15 
 
15 

  
 
 
 
 
 
 
 
 
N/A for all 

Spring 
 
Spring 
 
 
Spring 
 
 
Fall 
 
 
Spring 
 
 
Fall 
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Compulsory Enhancement 
modules 

Credit 
points 

Optional 
modules 

Is module 
compensatable? 

Semester 
offered 

● Psychology 101: 
Introduction to Psychology 

 

 

15 

Fall  
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Intended learning outcomes for Enhancement modules are listed below: 
3A. Knowledge and Understanding  

 

 

Learning outcomes: Larning and teaching strategy/ assessment methods 
Upon completion of the level, students will demonstrate: 

● A1 an awareness of a foundational concepts, key theories, and 
terminology in relevant subject areas (including mathematics, digital 
technologies, humanities, and social sciences). 

● A2 an understanding of how people think, learn and behave, and 
how societies organize and govern themselves. 

 
 
  

 Learning and teaching strategy 

● Engage students in close reading, class discussions and group 
work; utilize a variety of audiovisual resources (videos, films, new 
media, and websites).  

● Assessment methods 
●  Written exams and quizzes on core subject matter. 
● Short-answer or essay assignments evaluating conceptual 

understanding. Reading comprehension tests. 

3B. Cognitive Skills 
Learning outcomes:  Learning and teaching strategy/ assessment methods 

Upon completion of the level, students will be able to: 
● B1 Interpret information, data and arguments critically, drawing on 

both quantitative and qualitative reasoning. 
● B2 Evaluate different perspectives, theories, or solutions and make 

informed judgements. 

Learning and teaching strategy 
● Lectures, student led activities and group work, workshops, discussion 

groups 
● Assessment methods 
● Analytical essays and case study write-ups. 
● Comparative reviews of scholarly texts. 
● Structured debates or panel discussions. 



 
 
  

 
Template programme specification and curriculum map   Page 9 of 35 

 

 

3C. Practical and professional skills 

Learning outcomes: Learning and teaching strategy/ assessment methods 

Upon completion of the level, students will demonstrate: 
● C1 skills to assess and use a basic set of digital tools (e.g., word 

processing, spreadsheets, research databases) for academic, 
research, or professional projects. 

● C2 skills to follow discipline-specific procedures (e.g., mathematical 
modeling, experimental methods, information retrieval) and apply 
them in practical contexts. 

● C3 an ability to produce well-organized, professional-quality 
communications (written, oral, visual). 

Learning and teaching strategy 
● Individual and group projects, class discussions, class presentations, 

participation in events organised by the Division. 
● Assessment methods 
● Computer-based assignments, simulations, or projects. 
● Oral presentations and role-play scenarios. 
● Business communications such as memos, reports, or emails. 

 

 
 

● 3D. Key/transferable skills  
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Learning outcomes: Learning and teaching strategy/ assessment methods 

Upon completion of the level, students will be able to: 
● D1. Plan and review study plans while collaborating effectively in 

diverse teams, showing adaptability and interpersonal 
communication. 

● D2. Comprehend and communicate ideas clearly in both writing and 
speaking, tailoring language for academic, professional, and 
interdisciplinary audiences. 

● D3. Demonstrate an understanding of the role of professional bodies 
and lifelong learning strategies, self-reflection, and adaptability to 
new challenges. 

● D4. Exhibit intercultural awareness and global perspectives when 
addressing problems or working with others. 

 

Learning and teaching strategy 
● Systematic use of digital technologies, group discussions, research 

tasks, oral presentations, workshops. 
● Assessment methods 
● Group projects and/or peer evaluations. 
● Reflective journals and portfolios documenting skill development. 
● Presentations targeting diverse audiences. 
● Feedback from team-based activities or collaborative assignments. 
 

 
 
 
Intended learning outcomes for modules listed below: 
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Learning Outcomes 

3A. Knowledge and understanding 

Learning outcomes: Learning and teaching strategy/ assessment methods 
 

● A1 Knowledge and understanding of the theory, methodologies and 
applications in the field of specialty of each pathway (specifically 
Entrepreneurial Management, Marketing, International Business & 
Finance, Tourism).  How it is applied in achieving business organizations 
objectives. 

● A2 Deepening their knowledge and enhancing their managerial 
capabilities in developing business strategy and business strategy 
implementation taking into account the organizational, governmental, 
institutional and societal factors. 

●  A3  Acquire quantitative reasoning thus being able to analyze 
information and measure the effectiveness of  their choices 

● A4  Knowledge and understanding of how their field of specialization 
(specifically Entrepreneurial Management, Marketing, Finance & 
International Business) relates to other business functions; the role of 
each of each function in the organization; the interrelationship of the 
functions in relation to achieving organizational objectives. 

● A5 Knowledge and understanding of the role business organizations play 
in terms of economic and societal development. 
 

●   A6 (International Business & Finance) Knowledge and understanding of 
the international environment in which organizations operate; 
knowledge and understanding of the financial institutions, the financial 
services and their role in the economy; development and implementation 

 

Modules taught feature a variety of summative and formative assessments.  
There is a progression from learning and understanding the theory to being able 
to relate to the business environment.  The analysis, synthesis and application of 
theory is progressively done from level  4 to level 5 to level 6.  This is achieved 
through lecturing, class discussion, guest lecturing, company visits, cases, real 
business projects, group work, presentations and research of sources.  Each 
module specifies its teaching method and assessment.  Students are expected to 
learn using the methods described above that combined address both the 
cognitive and experiential aspects of learning. 
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Learning Outcomes 

3A. Knowledge and understanding 
of international business strategy; how the financial sector interacts with 
the business organizations and it contributes to organizational 
performance. 
 

● A6 (Tourism) Knowledge and understanding of tourism and hospitality as 
a service and as a product; local and global trends; visitors’ preferences; 
the creation and promotion of the destination product; various forms of 
tourism 
 

● A6 (Entrepreneurial Management) Knowledge and understanding of the 
conditions, the elements required in engaging in entrepreneurial 
endeavours; the creation of effective strategic planning and managing 
growth; capitalize on opportunities and identifying and approaching 
financing sources. 

 
 
 
 
 
● A6 (Marketing) Knowledge and understanding of the different elements 

that comprise the function of marketing, their role in organizations, and 
how to integrate them in a single strategy; the role of marketing in the 
economy and how it affects consumers’ choice and welfare. 
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3B. Cognitive skills 

Learning outcomes: Learning and teaching strategy/ assessment methods 
 
● B1 Apply skills of critical analysis and reasoning  on theories and 

business problems and examine and evaluate alternative approaches 
to them. 

● B2 Develop the ability to combine information for problem solution 
relating to different organizational contexts. 

● B3 Adept in thinking independently and taking initiatives in applying 
models for problem solving. 

● B4 competence in the choice and use of complex and specialized 
material for advanced writing on an empirical project or a business 
plan 

 

 
The use of cases, examples and projects are used along with the classroom 

discussion to develop cognitive skills.  Students are encouraged to work 
independently and provide their own solutions to cases and real world 
problems.  The questions in the examinations are progressively in levels 5 
and 6 addressing these skills. 

 

3C. Practical and professional skills 

Learning outcomes: Learning and teaching strategy/ assessment methods 
● C1  Write in a professional and comprehensible way 
● C2  Learn how to use information sources and technology 
● C3  Improve self-management and organizational skills 
● C4  An ability to carry out an empirical study, or a business plan, 

involving various methods of data collection (experiments, 
observation, questionnaires, interviews etc), set up a major project 
and write an argument 

 

 
The adherence to deadlines, project specifications, classroom discussion format 

is one way of teaching self-management and organizational skills.  In 
addition to the modules that teach technology for management and use of 
information sources, module requirements increasingly demand the use of 
technology, information sources and reporting at levels 5 and 6. 



 
 
  

 
Template programme specification and curriculum map   Page 14 of 35 

3C. Practical and professional skills 
 

 

3D. Key/transferable skills 

Learning outcomes: Learning and teaching strategy/ assessment methods 
 
● D1  Develop the skills to make effective presentations that will 

communicate information, propositions, and justification, using the 
appropriate approach in relation to the situation and the audience. 

● D2  Apply new technologies in acquiring, analyzing and presenting 
information 

● D3  Develop planning skills that be applied in achieving individual and 
group work objectives; 

 
The AAU General Education curriculum is predicated on transfer of 

communication and other skills across the four years of undergraduate 
study. In level 4 students are given literacy and IT training. Many modules 
in levels 4-6 include group projects. Students routinely are called upon to do 
formal and informal oral presentations, including as part of their senior 
(level 6) final project/thesis. 
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Programme Structure 
Level 4 modules are common to all four (4) pathways 

 

Programme Structure - LEVEL 4 
Common to all pathways 

 
Compulsory modules Credit 

points 
Optional modules Credit 

points 
Is module 
compensatable
? 

Semester 
runs in 

ΜΑΤΗ 115-Calculus 
CS 151-Quantitative Computing 
MNGT 101-Introduction to Management 
ACC 101-Financial Accounting 
ECON 101-Introductory Macroeconomics 
ACC 102-Managerial Accounting 
MKTG 101-Introduction to Marketing 
ECON 102-Introductory Microeconomics 
 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 1st 
and 2nd year 

 
 
 
● Exit Award: If the learning outcomes have been met, then the student is entitled to receive a Certificate of Higher Education in Business Administration: 

120 credits at Level 4  
● Or transfer to BSc (Hons) Business Administration 
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Programme Structure - LEVEL 5 
Pathway: Entrepreneurial Management 

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 201-Organizational Behavior  
FIN 201-Financial Management 
BUS 241-International Business Law 
CS 201-Business Computing 
RES 299- Research Methods 
FIN 202-Entrepreneurial Corporate Finance 
MNGT 219-Entrepreneurial International Business 
STAT 205-Statistics I 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
2nd or 3rd 
year 

 
 
 
 

● Exit Award:  If the learning outcomes have been met, then the student is entitled to receive a Diploma of Higher Education in Business Administration: 
240 credits (120 at Level 4, 120 at Level 5) 

● Or transfer to BSc (Hons) Business Administration 
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Programme Structure - LEVEL 5 

Pathway: Marketing 
 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

Mgmt 201-Organizational Behavior 
Fin 201-Financial Management 
Bus 241-International Business Law 
CS 201-Business Computing 
Mktg 200-Public Relations 
Stat 205-Statistics I 
Res 299-Research Methods 
Mktg 214-Advertising 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
2nd or 3rd 
year 

 
 
 

● Exit Award:  If the learning outcomes have been met, then the student is entitled to receive a Diploma of Higher Education in Business Administration: 
240 credits (120 at Level 4, 120 at Level 5) 

● Or transfer to BSc (Hons) Business Administration 
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Programme Structure - LEVEL 5 
Pathway: International Business & Finance  

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

Mgmt 201-Organizational Behavior 
Fin 201-Financial Management 
Bus 241-International Business Law 
CS 201-Business Computing 
Res 299-Research Methods 
Stat 205-Statistics I 
Fin 202-Entrepreneurial Corporate Finance 
Mgmt 219-Entrepreneurial Int’l Business 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
2nd or 3rd 
year 

  
 
 

● Exit Award:  If the learning outcomes have been met, then the student is entitled to receive a Diploma of Higher Education in Business Administration: 
240 credits (120 at Level 4, 120 at Level 5) 

● Or transfer to BSc (Hons) Business Administration 
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Programme Structure - LEVEL 5 
Pathway: Tourism 

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 201-Organizational Behavior  
FIN 201-Financial Management 
BUS 241-International Business Law 
CS 201-Business Computing 
MNGT 203: Hospitality Management  
MKTG 201: Tourism Marketing 
MNGT 202: Destination Management 
STAT 205-Statistics I 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
2nd or 3rd 
year 

 
 
 

● Exit Award:  If the learning outcomes have been met, then the student is entitled to receive a Diploma of Higher Education in Business Administration: 
240 credits (120 at Level 4, 120 at Level 5) 

● Or transfer to BSc (Hons) Business Administration 
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Programme Structure - LEVEL 6 
Pathway: Entrepreneurial Management 

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 310-Human Resources Management 
MNGT 322-Business Strategy I 
MGT 312-Operations Management 
MKTG 330-Consumer Behavior 
MNGT 323-Business Strategy II-Capstone Project 
(Thesis) 
MNGT 330-Entrepreneurship and Innovation 
MKTG 301- Marketing Strategy & Brand Management  
MNGT 341-Business in Greece and the EU 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
3rd or 4th 
year 

 
 
● Exit Award: Students who complete 300 credits (120 at Level 4, 120 at Level 5, 60 at Level 6 excluding the two Senior Thesis (Management 322 & 323) modules are entitled 

to receive a BSc Ordinary in Business Administration 
● Or transfer to BSc (Hons) Business Administration (subject to validation) 
● Students who complete 360 credits (120 at Level 4, 120 at Level 5, 120 at Level 6 including the two Senior Thesis (Management 322 & 323) modules are entitled to receive 

a BSc (Hons) Business Administration   
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Programme Structure - LEVEL 6 
Pathway: Marketing  

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 322-Business Strategy I 
MKTG 324-E-Marketing 
MKTG 330-Consumer Behavior 
MNGT 312-Operations Management 
MKTG 301-Marketing Strategy & Brand Management  
MKTG 320-Marketing Research 
MKTG 318-Global Marketing 
MNGT 323-Business Strategy II-Capstone Project 
(Thesis) 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
3rd or 4th 
year 

 
 
● Exit Award: Students who complete 300 credits (120 at Level 4, 120 at Level 5, 60 at Level 6 excluding the two Senior Thesis (Management 322 & 323) modules are entitled 

to receive a BSc Ordinary in Business Administration 
● Or transfer to BSc (Hons) Business Administration (subject to validation) 
● Students who complete 360 credits (120 at Level 4, 120 at Level 5, 120 at Level 6 including the two Senior Thesis (Management 322 & 323) modules are entitled to receive 

a BSc (Hons) Business Administration  
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Programme Structure - LEVEL 6 
Pathway: International Business & Finance 

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 322-Business Strategy I 
MNGT 312-Operations Management 
FIN 232-International Finance 
MNGT 341-Business in Greece and the EU  
FIN 220-Investment and Portfolio Management 
ECON 332-International Economics 
MKTG 318-Global Marketing 
MNGT 323-Business Strategy II-Capstone Project 
(Thesis) 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
3rd or 4th 
year 

 
● Exit Award: Students who complete 300 credits (120 at Level 4, 120 at Level 5, 60 at Level 6 excluding the two Senior Thesis (Management 322 & 323) modules are entitled 

to receive a BSc Ordinary in Business Administration 
● Or transfer to BSc (Hons) Business Administration (subject to validation) 
● Students who complete 360 credits (120 at Level 4, 120 at Level 5, 120 at Level 6 including the two Senior Thesis (Management 322 & 323) modules are entitled to receive 

a BSc (Hons) Business Administration  
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Programme Structure - LEVEL 6 
Pathway: Tourism 

 
 

Compulsory modules Credit 
points 

Optional modules Credit 
points 

Is module 
compensatable? 

Semester 
runs in 

MNGT 322-Business Strategy I 
MNGT 305: HR in Hotel & Tourism 
MNGT 303: Events Management 
MNGT 302: Revenue Management 
MNGT 460: Contemporary Project Management 
MKTG 303: E-Business for Tourism 
MKTG 320-Marketing Research 
MNGT 323-Business Strategy II-Capstone Project 
(Thesis) 

15 
15 
15 
15 
15 
15 
15 
15 

 
 

N/A 

  
 

No 

 
 

Normally, 
3rd or 4th 
year 

 
● Exit Award: Students who complete 300 credits (120 at Level 4, 120 at Level 5, 60 at Level 6 excluding the two Senior Thesis (Management 322 & 323) modules are entitled 

to receive a BSc Ordinary in Business Administration 
● Or transfer to BSc (Hons) Business Administration (subject to validation) 
● Students who complete 360 credits (120 at Level 4, 120 at Level 5, 120 at Level 6 including the two Senior Thesis (Management 322 & 323) modules are entitled to receive 

a BSc (Hons) Business Administration  
● Elective modules (outside OU curriculum): MKTG202-Services Marketing (5), ECON 242-Managerial Economics (5), MKTG212-Sales Marketing (5), MNGT307-Negotiations 

(5), MKTG302-Corporate Social Responsibility (6), MNGT308-Leadership Development (6), FIN301-Advanced Monetary Policy (6), MNGT306-Real Estate Management (6), 
FIN 210-Money & Banking (6)  
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4. Distinctive features of the programme structure 

● Where applicable, this section provides details on distinctive featurs such as: 
⮚ where in the structure above a professional/placement year fits in and how it may affect 

progression 

⮚ any restrictions regarding the availability of elective modules  
⮚ where in the programme structure students must make a choice of pathway/route 
● Additional considerations for apprenticeships: 
⮚ how the delivery of the academic award fits in with the wider apprenticeship 
⮚ the integration of the ‘on the job’ and ‘off the job’ training 
⮚ how the academic award fits within the assessment of the apprenticeship 

 
 
 
The major goal of the programme is to prepare students to enter into a professional career in 
the world of Business either in existing corporations or in creating their own. Our teaching 
mentality at the Bachelor of Science – Honours in Business programme focuses in contemporary 
business developments, so as to offer the right set of skills and knowledge to our students.  This 
has been our unique selling point against other regional academic institutions, both private and 
public ones. Local employers have been consulted and helped in determining the pathways that 
could be useful to students in obtaining a career path.  The teaching strategies have been 
developed in such a way as to make students not only to be able to understand, synthesize and 
critically evaluate theoretical applications and cases but also engage in real life business 
situations.  This is done though guest lecturers, visiting companies and running projects for 
companies.  As a result of these interactions quite often the graduates of the business program 
are preferred for employment because they have demonstrated in practice their abilities.   
 
The teaching strategy at AAU includes a combination of lectures, guided discussions, laboratory 
work, and project-based.  These methods are designed to provide a comprehensive 
understanding of the business subject matter and to develop practical skills.  The aim is to provide 
a well-rounded education that prepares students for both professional careers and further 
academic pursuits (more details on the assessment measures can be found in section #8 of this 
document.  
 
The use of the English language and the use of international examples and cases in our 
programme are a distinctive advantage for employment to businesses that have international 
operations.   Under this concept, the four pathways offered are addressing not only the human 
resource needs of the local business community but provide opportunities to graduates to work 
in other countries.  Furthermore, many of our students are interested in starting their own 
business and this has led to the development of the Entrepreneurial Management pathway.   
 
Our programme with its unique bicultural nature and its international focus and its experiential 
activities and business plan competition is uniquely positioned to service the needs of the 
students in the broader area of Northern Greece and the Balkans. 
 
The incorporation of Enhancement Module Requirements. The objective of these modules is to 
ensure that students receive a well-rounded, skills-based education. Furthermore, they enhance 
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student knowledge and skills in their subject area. There are eight (8) compulsory enhancement 
modules which have credit points and eight (8) non-credit enhancement modules, including one 
(1) free elective.  
 
Student work evidences progression from year to year in terms of breadth and depth of 
knowledge, ability to select and employ appropriate methodologies to analyze empirical data, 
and ability to construct a cogent argument on a given topic. At the programme level, curricula 
maps currently reflect more explicitly the skills, knowledge and understanding of all major 
requirements at each of the three levels taught and at the overall programme level. 
Consequently, teaching, learning and assessment strategies have been clearly outlined to effect: 
1) the acquisition of a broad knowledge base and a range of skills in the respective discipline 
(Level 4), 2) the increased analytical demands, evaluation of information and command of 
specialized skills in the respective discipline (Level 5), and 3) the critical review, consolidation and 
synthetic application of knowledge acquisition in the respective discipline (Level 6). 
 
Finally, the Entrepreneurship Hub, which operates at AAU, is a useful tool of information on 
industry trends and needs and for networking. During the several events and workshops 
organized by the Hub, faculty have the opportunity to capture accurately the current challenges 
and opportunities enterprises are facing and to inform their syllabi and teaching. The John & 
Mary Pappajohn Business Plan Competition has put the institution on the radar of the start-up 
community. Each year, five participants (individuals or teams), receive seed money of 4.000 euros 
and services such as training and mentoring, to develop their innovative business idea into a 
profitable enterprise. Furthermore, the faculty’s involvement in the HUB activities enables them 
to stay alert, develop and update their skills and knowledge required to establish and develop 
enterprises, to capture business opportunities and to address challenges.  This experience is then 
passed on to the students, satisfying their need for contemporary and applied knowledge. In 
addition, the Hub is closely linked to the graduate studies programmes via lectures, events and 
student engagement in several activities. Finally, through the HUB activities the Business 
programme is introduced to numerous individuals.   
 

 
 
5. Support for students and their learning.  
(For apprenticeships this should include details of how student learning is supported in the work 
place) 
 
 
The School offers a wide range of Academic Support Services that we offer to our students, such 
as:  
       Financial Aid  

● A Mentoring Programme for students who are academically challenged. As noted, 
experienced regular and senior adjunct faculty are assigned as Mentors and follow 
closely their mentees’ academic progress and overall college life wellbeing; mentors are 
expected to submit bi-semester reports and hold meetings with the Dean during the 
semester to discuss issues arising from the mentoring process.  

● An academic advising programme through which each student is assigned an advisor 
upon entering his/her freshman year who will offer advice on the students’ academic 
and career plans. Students are expected to meet with their advisors regularly 
throughout the semester, and especially when they face academic problems or want to 
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withdraw from a module. Students are expected to consult with their advisors prior to 
registration. 

● An English Language Competency Programme during the first year of study for those 
students who need support in building their English language proficiency. 

● A Learning Hub, open to all students, to help with writing projects since many are not 
familiar with project-oriented education and are used to lecture-based classes. The The 
Learning Hub also provides tutoring for Math and science modules. 

● A Business Liaison and Career Services Office through which students are provided 
assistance with their efforts in preparing graduate school applications and employment 
search, as well building bridges with the professional world. The office also develops 
programmes and workshops to help with the students’ future career plans. 

● An I.T. center, which provides technical assistance and advice, as well as information 
technology instructional services. 

● Extensive Library facilities and assistance. 
● AAU has a learning disability policy in practice and provides appropriate assistance and 

compensation to students that have certified needs. 
● AAU maintains a long-established Committee on Academic Standards and 

Performance. 
● AAU provides Internship opportunities and Service learning and Community Service 

programmes to all its students on a volunteer basis, in order for them to promote the 
development of their social and professional skills 

 

 
 
6. Criteria for admission 
(For apprenticeships this should include details of how the criteria will be used with employers 
who will be recruiting apprentices.) 
 
 
Admissions Criteria 
 
● Greek or foreign citizens who hold a Greek General High School Diploma (GEL) or Vocational 
High School Diploma (EPAL) with an average score in the four (4) nationwide examination 
subjects equal to or higher than the minimum admission threshold. This threshold is 
determined by the lowest of the average scores of all candidates within each scientific field, 
multiplied by the coefficient zero point eight (0.8) for the year of their participation. 
● Holders of equivalent secondary education diplomas (S.E.) from recognized foreign schools 
operating in Greece (level 4 of the National Qualifications Framework). 
● Holders of international secondary education diplomas awarded by schools in Greece or 
abroad, foreign citizens who hold an equivalent secondary education diploma or an equivalent 
vocational education diploma that grants them the right to enter higher education institutions 
in the country where they studied. 
 
During the application evaluation process, the following are considered: 
 
● The grades from the last three years of high school or equivalent. 
● A certificate of English language proficiency at a minimum CEFR B2 level, obtained within the 
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last three years. For certificates older than three years, an interview with a faculty member 
from English department is required. The acceptable certificates are the following: 
○ Test of English as a Foreign Language (TOEFL), overall score iBT score 80 
○ First Certificate in English Cambridge University or Cambridge Assessment English or First 
Certificate in English, Cambridge Assessment English overall score 160-179. 
○ International English Language Testing System (IELTS), University of Cambridge Local 
Examinations Syndicate (UCLES) or Cambridge Assessment English – The British Council – IDP 
Education Australia IELTS Australia score 5,5 - 6,5. 
○ ECCE - Certificate of Competency in English, Michigan University (English Language Institute 
or Cambridge Michigan Language Assessments - CaMLA or Michigan Language Assessment.).  

 
 
7. Language of study  
 
 
English 
 

 
 
8. Information about OU standard assessment regulations (including PSRB 
requirements) 
 
Every assessment in every module has an associated threshold value (mark), which is set to 25 
for all assessments. Students would need to achieve this minimum value (mark) in order to ensure 
that they have made a genuine attempt at each and every assessment.  
 
In order to pass a module, the student has to:  
1. Achieve a mark that is above threshold (25) in all assessments.  
2. Have an overall weighted average in the module that is 40 or higher. In the case that the 
student fails to accomplish one of the above, they will need to re-sit the failed component and 
the re-sit results will be capped at 40 as per the current regulations.  
 
Based on this for a piece of assessment, the student can:  
1. ‘Pass’ the assessment: score 40 or better  
2. ‘Make a genuine attempt’ at the assessment: score between 25 and 39  
3. ‘Fail’ the assessment: score 24 or less  
 
Cases 1 & 3 follow the current rules – pass and re-sit respectively. In case 2, if the student has an 
overall module average of 40 or better, they are seen to have meet the associated learning 
outcomes of the module collectively to pass the module and do not have to re-sit the assessment.  
The above proposal does not apply to: 

• The Thesis modules. In these modules, the student has to resit an 
assessment when the mark is below 40 as per the current regulations.       
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• The Enhancement Modules. In these modules, there is no resit provision. In 
case of a failing mark, the student will need to retake the module. 

In general, marking and assessment procedures are explained in the module descriptors, the 
programme handbook and are available on the AAU website (Student Handbook and 
Regulations). Students therefore easily understand them. Homework, exams and term papers 
are marked with constructive and positive feedback and returned to students in due time. 
 
All academic programmes offered at AAU have specifically stated learning outcomes at both 
the degree and the module level.  
 
All majors publicize their degree programme outcomes, while all module descriptors include 
clearly articulated module outcomes, with respect to both knowledge and skills.  
 
At the module level student assessment measures include:  
 
●module and homework assignments (formative assessment) 
●examinations (summative assessments)  
●quizzes (formative assessments) 
●term and research papers (summative assessments) 
●class reports (formative assessments) 
●fieldwork observations (summative assessments) 
● class oral presentations (summative assessments) 
●class participations and discussion (formative assessments) 
● case-study analysis e.g. business modules (summative assessments)  
 
Student Assessment Strategies aim at: 
 
● Creating an organic relationship between Assessment and curriculum design - assessment is a 
central feature of the process of programme design and curriculum development; 
 
● Developing clear and consistent Assessment criteria; 
 
● Putting in place an assessment feedback mechanism to students that is (a) timely; (b) 
balanced between formative and summative feedback, which promotes learning and 
achievement, and encourages improvement; 
 
●Building a system that facilitates students learning and supports student progression; 
 
●Enabling students through academic support to develop the academic skills that will enable 
them to progress and achieve on the programmes of their choice; 
 
●Creating a management of assessment that is efficient, especially regarding the amount and 
timings of assessment, staff and student  
 

 
 

 
9. For apprenticeships in England End Point Assessment (EPA).  
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(Summary of the approved assessment plan and how the academic award fits within this and the EPA) 
 
N/A 
 

 
 
10. Methods for evaluating and improving the quality and standards of teaching and 
learning. 
 
Standard evaluating methods are into place and overseen by the Coordinators, Chairs and the 
Academic Dean, as needed: evaluating through student evaluation forms, grade averages, sit-in 
observation and ad hoc focus groups as well as interviews, formal or informal, with both students 
and faculty. All relevant information is passed on to individual instructors and teaching team so 
it can be used to improve teaching and learning strategies. Wherever necessary, the academic 
supervisors conduct individual or group faculty mentoring. The Module Reports provide 
opportunities for self-reflection on teaching strategy and assessment methods, thus adding to 
the methods available for evaluation. The departmental meetings, division meetings and the 
academic council function as means to address issues for improving the quality and standards of 
teaching and learning. 
 
An institution-wide policy on Academic Integrity is in place (included in the Student Handbook 
and all module descriptors) to safeguard quality and standards of learning. 
 
We very carefully select our teaching staff and make sure that we offer the necessary conditions 
for effective teaching and continuous learning.  The selection process has various stages, starting 
from the publicity, to the shortlisting, to the final interviews and mock-lectures that take place in 
front of an ad-hoc committee comprised of academics and HR representatives.  
 
Finally, the AAU supports all staff active in research or those attending seminars or conferences, 
by covering expenses via the Faculty Development Fund that has resources dedicated for such 
purposes.  

 
 
10. Changes made to the programme since last (re)validation 
 
NA 
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Annex 1 - Curriculum map – Credited Enhancement Modules common to all pathways  
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes 

 
Outcomes  

Level Study module/unit A1 A2 B1 B2 C1 C2 C3 D1 D2 D3 D4 

Credited Enhancement modules  Politics 101: Contemporary 
Politics 

V V V V V V V V V V V 

CS 101: Digital literarily  V    V V V V V V  

History 120: The Modern word V V V V V V V V V V V 
English 102: Composition II V   V  V V V V V V 

English 204: 
Business/Professional 

Communication  

V V  V  V V V V V  

Math 100: Mathematics for 
Decision Making  

V V   V V V V V V  

Philosophy 101:Introduction to 
Philosophy and Critical 

Reasoning  

V V V V  V V V V V V 

Psychology 101: Introduction to 
Psychology 

V V  V  V V V V V V 

 
 
 
 

Curriculum map Level 4 Common to all pathways  
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  Programme outcomes 
Level Study module/unit A

1 
A
2 

A
3 

A
4 

A
5 

A
6 

B
1 

B
2 

B
3 

B
4 

C
1 

C
2 

C
3 

C
4 

D
1 

D
2 

D
3 

4 MATH 115-Calculus V V V V V V V V V V V    V   
CS 151-Quantitative Computing V V V    V V V  V V    V V 

MNGT 101-Introduction to Management V V V V   V V   V V   V V  
ACC 101-Financial Accounting V V V    V V V  V V   V V V 

ECON 101-Introductory Macroeconomics V V V    V V   V  V  V  V 
ACC 102-Managerial Accounting V V V V V V V V  V V    V   

MKTG 101-Introduction to Marketing V   V V V V    V  V  V  V 
ECON 102-Introductory Microeconomics V V V V   V V  V V V   V V  
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Curriculum map-Entrepreneurial Management 
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes. 

  Programme outcomes 
Level Study module/unit A

1 
A
2 

A
3 

A
4 

A
5 

A
6 

B
1 

B
2 

B
3 

B
4 

C
1 

C
2 

C
3 

C
4 

D
1 

D
2 

D
3 

5 MNGT 201-Organizational Behavior V  V    V V   V  V  V  V 
FIN 201-Financial Management V V V V   V V V  V  V  V   

BUS 241-International Business Law V V V V V  V V  V V V V  V   
CS 201-Business Computing V V V V   V  V V  V  V V  V 
RES 299-Research Methods V  V V V V V V V  V V V V V V  

FIN 202-Entrepreneurial Corporate Finance V V V V V  V V   V  V  V  V 
STAT 205-Statistics I V V V V   V V V    V  V V  

MNGT 219-Entrepreneurial International Business V V V    V V   V V   V V  
 

  Programme outcomes 
Level Study module/unit A

1 
A
2 

A
3 

A
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A
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A
6 

B
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B
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B
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B
4 

C
1 

C
2 

C
3 

C
4 

D
1 

D
2 

D
3 

6 MNGT 322-Business Strategy I V V     V V  V V V  V V V  
MNGT 312-Operations Management V V V    V V   V V   V V  

 MKTG 330-Consumer Behavior  V V V V V  V V   V V   V V  
MNGT 323-Business Strategy II-Capstone Project V V V V V V V V V V V V V V V V V 

MNGT 310-Human Resources Mgmt  V V V V V V V V V  V V V  V  V 
MNGT 330-Entrepreneurship and Innovation V V    V V V   V V   V V V 

MKTG 301- Marketing Strategy & Brand Mgmt V V V V V V V V V  V V V  V  V 
MNGT 341-Business in Greece and the EU V V V   V V V   V V   V V  
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Curriculum map -Marketing 
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes. 

  Programme outcomes 
Level Study module/unit A

1 
A
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A
5 

A
6 

B
1 

B
2 

B
3 

B
4 

C
1 

C
2 
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C
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D
1 

D
2 

D
3 

5 MNGT 201-Organizational Behavior V  V    V V   V  V  V  V 
FIN 201-Financial Management V V V V   V V V  V  V  V   

BUS 241-International Business Law V V V V V  V V  V V V V  V   
CS 201-Business Computing V V V V   V  V V  V  V V  V 
MKTG 200-Public Relations V V     V V   V  V  V  V 

STAT 205-Statistics I V V V V   V V     V  V V  
RES 299-Research Methods V  V V V V V V V  V V V V V V  

MKTG 214-Advertising V V  V V V V V V  V  V  V  V 
 

  Programme outcomes 
Level Study module/unit A

1 
A
2 

A
3 

A
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A
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A
6 

B
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B
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C
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C
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C
4 

D
1 

D
2 

D
3 

6 MNGT 322-Business Strategy I V V     V V  V V V  V V V  
MKTG 324-E-Marketing V V V V V V V V   V V   V V  

 MKTG 330-Consumer Behavior  V V V V V V V V   V V   V V  
MNGT 312-Operations Management V V V    V V   V V   V V  

MNGT 323-Business Strategy II-Capstone Project V V V V V V V V V V V V V V V V V 
MKTG 320-Marketing Research V V V V  V V V   V V   V V  

MKTG 318-Global Marketing V V V V  V V V V  V V   V   
MKTG 301- Marketing Strategy & Brand Mgmt V V V V V V V V V  V V V  V  V 
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Curriculum map-International Business & Finance 
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes. 

  Programme outcomes 
Level Study module/unit A

1 
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5 
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6 

B
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B
2 

B
3 

B
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C
1 

C
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C
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C
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D
1 

D
2 

D
3 

5 MNGT 201-Organizational Behavior V  V    V V   V  V  V  V 
FIN 201-Financial Management V V V V   V V V  V  V  V   

BUS 241-International Business Law V V V V V  V V  V V V V  V   
CS 201-Business Computing V V V V   V  V V  V  V V  V 
RES 299-Research Methods V  V V V V V V V  V V V V V V  

STAT 205-Statistics I V V V V   V V     V  V V  
FIN 202-Entrepreneurial Corporate Finance V V V V V  V V   V  V  V  V 

MNGT 219-Entrepreneurial International Business V V V    V V   V V   V V  
 

  Programme outcomes 
Level Study module/unit A

1 
A
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D
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D
3 

6 MNGT 322-Business Strategy I V V     V V  V V V  V V V  
FIN 232-International Finance V V V   V V V   V V   V V  

MNGT 312-Operations Management V V V    V V   V V   V V  
MNGT 341-Business in Greece and the EU V V V   V V V   V V   V V  

MNGT 323-Business Strategy II-Capstone Project V V V V V V V V V V V V V V V V V 
FIN 220-Investment and Portfolio Management V V V   V V V   V V   V V  

ECON 332-International Economics V V    V V V   V  V   V V  
MKTG 318-Global Marketing V V V V   V V V  V V   V   
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Curriculum map-Tourism 
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes. 

  Programme outcomes 
Level Study module/unit A

1 
A
2 

A
3 

A
4 

A
5 

A
6 

B
1 

B
2 

B
3 

B
4 

C
1 

C
2 

C3 C
4 

D
1 

D
2 

D
3 

5 MNGT 201-Organizational Behavior V  V    V V   V  V  V  V V 
FIN 201-Financial Management V V V V   V V V  V  V  V    

BUS 241-International Business Law V V V V V  V V  V V V V  V    

CS 201-Business Computing V V V V   V  V V  V  V V  V V 

MKTG 201-Tourism Marketing V V V   V V V V  V  V  V  V 
MNGT 203-Hospitality Management V V V   V V V V  V  V  V  V 
MNGT 202-Destination Management V V V   V V V V  V  V  V  V 

STAT 205-Statistics I V V V V   V V V    V  V V  
                  

  Programme outcomes 
Level Study module/unit A

1 
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C4 D
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D
2 

D
3 

6 MNGT 322-Business Strategy I V V     V V  V V V  V V V V  
MNGT 460-Contemporary Project Management V  V   V V V V  V V V V V  V 

MKTG 320-Marketing Research V V V V  V V V   V V   V V  
MNGT 305-HR in Hotel & Tourism V  V V V V V V V  V V V  V  V 

MNGT 323-Business Strategy II-Capstone Project V V V V V V V V V V V V V V V V V 
MNGT 302-Revenue Management V V V V V V V V V V V V V  V   
MNGT 303-Events Management V V  V V V V V V  V V V  V V V 

MKTG 303-E-Business for Tourism V V  V V V V V V  V V V  V  V 

  


